Challenges and Opportunities for CREATING

EQUITY
ACCESS EQUITY

What does Access Equity Mean? Why
Does It Matter?

Cultivating Diverse Partners & Culturally Competent
CommunicationT

In this context, Access Equity means that all people have the connection to our nation’s public lands they
need - regardless of age, education, ethnicity, language, income, gender expression, physical limitations or
geographic barriers. Access Equity matters because America’s is becoming more diverse, but the
demographics of public lands visitors are not. By 2050, the U.S. Census Bureau projects the Non-Hispanic
White population will change from 61.8% of the population to46.6% -- meaning that the United States will
be a majority-minority country. By the same year, 62% of the nation’s children will be from a racial/ethnic
minority group, including increasing numbers of children of more than one race. In addition, there are
increasing numbers of people who identify as having a physical or cognative disability; or as lesbian, gay,
bisexual or transgender.
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Measuring and Talking About Access
Equity
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To achieve Access Equity it is important to be able to talk about the
concept and measure the extent to which Forest Service units provide
access to all citizens. To measure access, there needs to be context.
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The Southwestern Region of the Forest Service (R03) uses a Sustainable
Recreation Framework that focuses on providing recreation opportunities;
protecting landsapes and ecosystems; partnering with others; and performing
professionally and effectively. Access Equity is an important element of Sustainable
Recreation, and it is defined based on the demographics of surrounding communities. In this analysis, visitation
demographics at a Forest Service unit should match the demographics of the surrounding counties within 50
miles of the unit. For instance, if the demographics of the surrounding counties are 7% Hispanic and 2% African
American and the visitation on the unit is 6% Hispanic and 1.5% African American, the
unit is achieving Access Equity.
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For land and recreation managers to provide greater access for diverse
citizens, they need to have meaningful conversations about the barriers
some people face to recreate on public lands. The Southwestern Region
worked with Urban America Outdoors Television and Corazon Latino to
develop Different Trails. This short comic book tells the story of two
children and how their different backgrounds influence their recreation
opportunities.
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Large recreation-focused non-profits such as the Wilderness Society bring well-known benefits to a
partnership, -- they have large , active membership bodies; financial resources; great reputations; and
organizational capacity. But, these organizations often face the same issues as recreation managers in
reaching diverse audiences. Working with organizations with diverse leadership as well as diverse
audiences increases your ability to talk meaningfully with underrepresented visitor groups about the
importance of outdoor recreation. The benefits include a deep understanding of how their community
values and experiences public lands; greater credibility based on their history in under-represented
communities; the ability to link outdoor recreation to the concerns of under-represented communities,
and; connections to a broad network of similar organizations.
The Forest Service developed the Discover the Forest web site through a
long-term partnership with the Ad Council. The web site allows any family to
search for nearby public lands sites, understand what amenities are
offered, and plan their visit. Although successful, the site was not being
used by Hispanic audences. Hispanics are the nation’s fastest growing
population demographic and highly likely to engage in outdoor activies.
The Forest Service and the Ad Council works with Corazon Latino to
manage content for Descubre el Bosque, the Spanish-language version of
the Discover the Forest web site. Corazon Latino also hleps raise to
profile of the Forest Service in Spanish-language news outlets (Univision,
Telemundo) and will be creating a Spanish
version of the Different Trails comic book.
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Though not identical, these elements are closely related. -- If you do the first one well, you will naturally
be successful with the second. However, internallized judgements can make this difficult for land
managers.
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Sources:
The Henry J. Keiser Family Foundation -- https://www.kff.org/other/state-indicator/distribution-by-gender/?currentTimeframe=0&sortModel=%7B%22colId%22:%22Location%22,%22sort%22:%22asc%22%7D
Wikipedia, The Online Encyclopedia --https://en.wikipedia.org/wiki/Demography_of_the_United_States
U.S. Forest Service National Visitor Use Monitoring Survey Results, National Summary, FY 2012 through FY 2016 -https://www.fs.fed.us/recreation/programs/nvum/pdf/5082016NationalSummaryReport062217.pdf
* “Spanish, Hispanic or Latino” is presented in a separate question because it is an ethnicity, not a race. Respondents first stated whether they were of this ethnicity, then a separate question asked which of the
racial categories applied to them. Respondents could choose more than one racial group.

This presentation highlights Forest Service strategies to engage diverse and
non-traditional audiences, particularly children. These include:

Measuring and Talking About Access Equity;
Stair-Stepping Activities to build audience comfort in
the outdoors;
Cultivating Diverse Partners (audiences and
leadership); and
Culturally Competent Communication.
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Stair-Stepping Activities

Stair-stepping activities helps citizens, espcially young people, develop a passion for
outdoor recreation through low-risk activities offered close to home.
Subsequent activities take children farther outside their comfort zone
both physically -- by being farther from home -- and programmatically.
In 2016, the Forest Service National Partnership Office sponsored the
Urban Campout in Washington, DC. Organized by non-profit partner
National Park Trust, the event provided a camping experience for
children in the heart of the city. The event was hosted on the DC
campus of the Armed Forces Retirement Home/Old Soldiers’ Home,
with Creative Minds Public Charter School acting as co-host. Over sixty
students, parents and teachers from five DC public and charter schools
learned to pitch a tent, took nature walks and participated in campfire
activities.
Urban America Outdoors Televison (UAOTV) is a diversity-focused
reality sports and adventure show. Since 1999, UAOTV has “advocated
for the Outdoor Lifestyle which includes, conservation, sustainability,
green living, healthy alternative foods, travel,
wildlife, recreation, entertainment ...
[because the] ‘Outdoors Is For Everybody.’” Each year, UAOTV partners with the
Forest Service and other state and federal agencies to lead Urban Kids Fishing
Derbies in major cities around the country. These catch-and-release events
provide all the equipment and bait for the day, access to competitive anglers
for advice, and prizes for the biggest fish caught -- all in parks that are easily
accessible to urban youth and families.

In the DC Area, the 9th and 10th Horse
Calvary Association (Buffalo Soldiers) provides interpretive programs
that connect local youth to the history of this decorated military
unit,who were among the nation’s first park rangers. Buffalo Soldiers’
presentations teach children about history by showing them that
African Americans have always been outdoorsmen. And connecting
to this highly-valued piece of African American history builds
credibility with African American parents and teachers. in FY 2018,
Urban America Outdoors Television will work with the Forest Service to
bring the Buffalo Soldiers to conservation education events around the
country.
In Denver CO., the Forest Service works with Americas for Conservation + the Arts (AFC+A) on Americas
Latino EcoFestival, a three-day event held at the Denver Museum of Nature &Science with a vision of “...
[strengthening] the voice of the Latino community on issues relating to climate
change and environmental justice.” Other partners include Green Latinos,
The Nature Conservancy and the Denver Museum of Nature & Science.
During this three-day event, thousands of Denver residents learn about
conservation and stewardship in a Latino cultural context, rich with
art, music and dance.
Sources:
Discover the Forest web site -- https://www.discovertheforest.org/
Discubre el Bosque web site -- https://www.descubreelbosque.org/
Greater Washington DC Chapter 9th and 10 Horse Calvary Association -- http://www.buffalosoldiers-washington.com/ColonelYoung2017.html
Americas Latino EcoFestival-- http://www.americaslatinoecofestival.org/

Project Contacts:
Franciso Valenzuela, Director of Recreation, Heritage, Wilderness Resources, Southwestern Region
(R03) -- fvalenzuela@fs.fed.us, 505-842-3442
Michael Hill, Landscape Architect, Enterprise Program,
Washington Office -- mahill02@fs.fed.us, 541-207-5876
For information on the Southwestern Region’s Sustainable Recreation Strategy: Southwestern
Regional Office: 505-842-3292
http://mltpa.org/images/downloads/025_25_20140210finalSustainableRecreationStrategy1fv.pdf
For information on these or other conservation education resources: National Conservation
Education Program: 202-205-5681

Sources:
U.S. Forest Service, A Framework for Sustainable Recreation -- https://www.fs.usda.gov/Internet/FSE_DOCUMENTS/stelprdb5346549.pdf
Urban America Outdoors Television web site -- http://uaotv.com/urban-kids-fish/
Corazon Latino web site -- https://www.corazonlatino.us/mission/

https://www.fs.usda.gov/conservationeducation
For more data from the Nature of Americans Initiative: https://natureofamericans.org/

