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INTRODUCTION

• Today’s youth are spending less time outdoors
compared to other generations.
• Lack of exposure leads to a reduction in
conservation stewardship.
• Nature helps promote healthy child
development, increased interpersonal skills,
improved self-concept and decreases stress.

BACKGROUND
• The use of technology has increased and public
land managers need to evaluate how they will
grow the next generation of outdoor enthusiasts.
• Technology enabled outdoor recreation has the
highest potential growth in Arizona.
• This research will help public land managers make
policy decisions regarding millennials and their use
and experience in outdoor recreation.

METHODOLOGY
•
•
•
•

Public input: Through website and social media.
Providers Survey: Online survey with 176 public land managers in Arizona.
Millennial Focus Group: Focus group with 12 millennials.
Millennials Survey: Online survey with 82 millennials (18 to 34 yrs).

Data Analysis: SPSS and Excel, descriptive analysis, comparative analysis of
providers survey.
Millennials questionnaire included :
• Level of participation in particular outdoor activities
• Barriers to outdoor recreation activities
• Use of technology in the outdoors
• Technology enhances or diminishes outdoor experience
• Youth participation in outdoor programs
• Environmental world view

“What do you think about the future of recreation for
today's youth?”
“If we don't show them how to get out and enjoy it now, they'll see no
reason to protect it in the future.”
“Outdoor recreation is essential for today's kids to de-stress and have
them connect with the real world, away from their electronics. Also
getting them out walking and hiking will give them exercise since there
is less physical education and recess in schools now.”
“I hope that the next generation will keep watch over these special
places and protect them. From the beautiful mountains to the Grand
Canyon to the mighty lakes and wondrous forests.”

SCORP RECREATION PROVIDER DATA - TECHNOLOGY

SCORP RECREATION PROVIDER DATA - YOUTH

MILLENNIAL SURVEY RESULTS

MILLENNIAL SURVEY RESULTS
• 82 percent of respondents
indicated they are interested
or extremely interested in
outdoor recreation
• Strong intention to utilize
outdoor facilities
• Face barriers that restrict
access to recreate

MILLENNIAL & PROVIDER COMPARISON
Does Technology Enhance or Diminish Outdoor Recreation Experience? Comparison
between Providers and Millenials
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MILLENNIAL SURVEY RESULTS
Millenials use of Social Media

What Social Media Do Millenials Use?
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FOCUS GROUP RESULTS
•
•
•

•

Most recreated outdoors in childhood and continue to enjoy
many different outdoor activities.
Location and climate influenced level of enjoyment of outdoor
activities.
Attending classes, lack of money and transportation, and social
groups have the biggest influence on how frequently millennials
recreate outdoors.
Participants enjoy recreating by themselves and with others
depending on the activity. A majority of the participants utilize
local parks.

FOCUS GROUP RESULTS
• Social media plays a large role in organizing outdoor recreation
activities (Facebook and Instagram) and are often how
information is transmitted and received.
• Facebook is the most utilized tool to organize outdoor
activities among millennials.

• Benefits are: Physical/mental health, new experiences,
social interactions, skill building,
• Barriers: Information gap between providers and users,
perception of safety, lack of time, lack of companion/friends
who want to participate, experience level/lack of mentors
• Millennials use apps such as: fitness trackers, inaturalist,
GPS, ebird, music apps, site specific apps, all trails

FOCUS GROUP RESULTS
What would you recommend public land management
agencies/society to encourage your participation in
outdoor recreation?

• “Utilize media to send message about state parks”
• “Education in early development”
• “Schools should facilitate more outdoor field trips”

CONCLUSIONS / RECOMMENDATIONS
• Technology should not be considered “all good” or “all bad.”
The use of technology can either enhance or diminish an
outdoor experience.
• Marketing efforts to reach out to millennials should include:
• Social media
• Coordination among agencies, non-profits and private
sector
• Developing and updating apps
• Expose children early
• Use of technology should be included in park planning

FUTURE RESEARCH
• More work needs to be done to better
understand variation within millennials.
• There are deeper level youth barriers that
should be examined (societal change, big
mega trends, influence of technology).
• Use of Citizen Science (data generated by the
users) to understand users and their
behaviors
• Coordination among agencies for
collecting longitudinal data. Everyone
wants it but no one wants to pay for it.
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